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Abstract: Bellwethers of social media platforms introduced modern and innovative third-party boosters who work over 
tweets, vlogs, and blogs to set trends and shape society in new designs. As technology advances, so do consumer usage 
and behaviours after the emergence of social media tools. As additional influencers shift their centre of attention to 
catching followers for making up their character arc mix via social channels such as TikTok, Facebook, and others find 
key factors which influence attitude and social character. Hang on an assessment of the literature, this research pens 
down social identity as a congruity in the context of social networking. Moreover, extant research advocates, social 
specification has numerous aspects, such as cognitive, evaluative, and emotional. Although, it’s not yet clear whether 
these three aspects have the same impact on these two important behaviours. This study attempts to explore different 
effects of empirical, emotional, and interpretive aspects on non-fictitious as well as fictitious behaviour. 
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Introduction 

Social media 

With the rapid adoption and a growing belief in the 
vogue of social applications such as social networking 
and websites, consumer behaviour is also changing 
rapidly (Lu & Lin, 2011). While in 2012th July, he 
spends about 6 and 1/2 hours per day on social 
applications to connect, upload content, and interact 
with the limbs of his social circles on the web (Popkin, 
2012). Changes in behaviour due to social media 
addiction have expanded melodramatically. Current 
research of internet consumers and web streamers 
(170,000) found the average usage of an additional 
0.81 hours on web blogging and 1.72 hours each day 
on web media, accounting for 13%  and 28% of all 
online activity, respectively,(Bennet, 2015). This 
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anomaly is even more noticeable among “Generation 
Z,” which resides in the cyber era (Wallace, 2015). 
The survey of this juvenile peer group, ages eight to 
eighteen, found facts that teens spend 6.5 and plus 
hours on cyber media, and teens spend 4.5 and plus 
hours on average.  (Wallace, 2015). Thus these facts 
prove cyber media has taken a core part in many 
people's daily life, both grown-ups 
and minors.  (Bennet, 2015, January 27, Robb, 2015, 
November 2). About 45% of surveys show that 
minors consume cyber media on a daily basis (Robb, 
2015), with few checking above 100s turns per 24 
hours. (Hadad, 2015). A survey reports that teenage 
girls spend one hour and almost half an hour on cyber 
and digital activities, forty minutes longer than the male 
gender who spend an average of 52 minutes (Robb, 
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2015). The same pattern can be seen in Taiwan, one 
of the major economies of Asia. According to a Market 
Intelligence & Consulting Institute study, 92% out of 
the 2,187 interviewees in a survey from a cyber-
advisory group had recently consumed social 
applications. Including the variety of web streaming 
and cyber application assistance, Facebook is overall 
dominant over the other web applications, which is 
followed by Google and in streaming networks, but 
until now YouTube is one of the most played cyber 
multimedia channels for video (MIC, 2014). Clients 
are accustomed to incorporating social networking 
into their day-to-day lives to feel connected, but the 
vast majority fail to manage their spending deportment 
by these innovative means (Yang, 2011). 

The tendency of changing utilizers' behaviour and 
a new budding of social media to engage consumers 
on platforms is very well known by market experts, 
who are using social media as a new gadget to improve 
client procurement and governance to improve sales 
anticipation. Additionally, analytics-enabled cyber 
media application utility suppliers may avail highly 
developed information to help promoters successfully 
pick out purchasers and produce service offers for the 
target audience. Facebook reportedly gets most of its 
revenue from advertising among all cyber platforms 
(DiChristopher, 2015). 

Social media has exploded in popularity due to 
the emergence of social networking features that meet 
the requirement of consumers to meet the desires for 
their social identification. According to the current 
survey, almost 36%, 61% and 21% of minors stated 
that they most often see their cyber media narratives 
to see if the stories and contents have been liked, if 
friends have omitted them, and if friends have said 
controversial comments about their news 
feed.  (Hadad, 2015). Previous studies have identified 
the social dimension of digital media and analytically 
investigated the character and effectiveness of cyber 
distinctiveness in directing digital behaviour on web 
streaming. Digital behaviour is taken as a pattern of 
acting towards the people in the web circle. For 
instance, the investigation done by Pearo, Bagozzi, and 
Dholakia (2004) about cyber intentions gave an 
account that members of effective communities having 
a well-built perception of cyber identity tended to wish 
strongly for taking part in cyber communities. 
Likewise, another study was done that supported the 
provision of shreds of evidence that social identification 
motivations directly influence intentions to participate 
in cyber populations, Kim, and Lee (2011). This body 

of research goes with the hypothesis that social 
recognition drives cyber usage's way of acting. The 
prevalence of digital platforms is also facilitating an 
innovative style of bargaining, or digital trade that 
enables social interaction and proceedings online 
through Web stream and cyber innovations.  (Turban 
and Liang, 2012; Benyoucef  and Huang, 2013). Since 
digital trading or cyber advertisement is the product of 
digital or cyber and private enterprise, theories dealing 
with online interactions and processes can 
productively identify the mechanisms of cardinal 
utilizer spending attitude towards the context of social 
applications (Turban & Liang, 2012). Previous 
research has explored the fact that cyber recognition 
theory builds up buying behaviour in a variety of 
purchasing states.in 2001 Madrigal delve into the face-
to-face and subordinate impacts of cyber recognition 
on purchasing moods in the factors of collective 
sponsorship. For wider public circumstances, it has 
been reported that a customer's identity with a firm 
contributes to higher levels of desirable behavioural 
modification outcomes likewise patron loyalty and 
amenable to take  (Bhattacharya & Sen, 2003; 
Ahearne et al., 2018; Homburg et al., 2009, Huang 
et al., 2010). To date, most social identity research has 
investigated purchasing behaviour in offline physical 
contexts. Although research on the straight impact of 
social recognition on cyber users and purchasing 
attitudes appears to be under a boundary of frame, 
links between intention and emotional aspects such as 
cognitive support or commitment in online social 
commerce have been reported, somewhat 
supporting our assumption that digital character of 
ones plays an important part in facilitating online 
consumer purchasing intention.  (Liang et al., 2011; 
Gupta et al., 2010). Taken together, such analytical 
studies go with our theory that cyber identity has a 
double impact on use and mood of utilization. 

 The theory of social identity insinuates the fact 
that the cyber population sketch their selves broadly- 
depending on the distinctive and clubby angle (Tajfel, 
1982). A particular identity describes one's special 
behavioural nature, such as distinctive nature and skills. 
These social aspect identifications mean insight into 
being allied to a personage batch (Mael & Ashforth, 
1989). It was outlined by Tajfel in 1981 that clubby 
sameness is "the part of an individual's self-concept that 
arises from wisdom of one's community in a social 
group and the value and emotional significance 
attached to that community” (p. 255). 
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The self-classification process that individuals use 
for the recognition of target people may give various 
options to join numerous memberships of the same 
kind of group can and social identification. For instance, 
people join different social groups on the basis of 
their nationality, professional interests, and type of 
gender confirmation. (Crocker & Luhtanen, 1992). 
Minors use fashions, trends and educational groups 
that groom their personalities enhance their 
knowledge and avail some career-building 
opportunities. Mature people mostly join some groups 
that may be religious or contain some classical content 
according to their maturity. Previous studies state the 
facts that the type of peer joining whether allocated or 
voluntary, influences members' behaviour within the 
group. The value connotations associated with this 
membership represent the analytical feature of 
cyber oneness (Kortekaas, Ouwerkerk, & Ellemers, 
1999). Such rating factors constitute the dignity of the 
group. The emotional segment includes emotional 
involvement for this kind of recognition. Previous 
studies have believed that cognitive and appraisal 
components are more necessary than affective 
components, suggesting that while affective 
components often cover appraisal factors in natural 
populations, these three aspects are incompatible and 
can lead to different behavioural outcomes (Ellemers 
et al., 1999, Lam et al., 2010). Regardless of these 
three-dimensional differences, this uniqueness has not 
been addressed in most of the existing literature, and 
social identity has traditionally been measured and 
treated as a component of one dimension.  (Ellemers 
et al., 1999). Trump card of such effectuate for cyber 
identification is that this study supports an all-
embracing effect of social identification as a positive 
linkage with participative attitude generally. Objectives 
of selecting cyber channels and choosing contents (Lee 
et al., 2011; Dholakia et al., 2004) as well as the mood 
of online shopping (Huang et al., 2010; Ahearne et al., 
2005, Bhattacharya and Sen, 2003, Homburg et al., 
2009). As a consequence, of cognitive, and appraisal 
aspects of the cyber image of one, this research 
postulates that every angle leaves a positive impact on 
both uses and pick-up aspiration.  

 
Social perfection 

People who exhibit perfectionism are increasingly 
worried about failure, doubt their own actions, are 
unable to evaluate their own performance and 
experience a lack of satisfaction. Some research 
suggests that perfectionist traits are manifested by 

growing up in a family that overemphasizes the need 
for approval from others.  (Juster et al., 1996). Several 
studies have found an association between a 
propensity for perfectionist self-expression and an 
altitude of social pressure, which avail roots to study 
the role of excellence in cyber concerns and 
foreboding adverse comments.  (Jain & Sudhir, 2010; 
Flett & Hewitt, 2014). 

The study frequently incriminates excellence in 
the origination of social pressure, anxiety and fear of 
image distortion (Flett et al., 2007; Dunkley et al., 
2006). In spite of the fact that differences are found in 
defining the concept of excellence or socially perfect 
(Hewitt & Flett, 1991; Stoeber & Rambow, 2007), it 
is usually agreed that multiple aspects of excellence 
perform numerous characters in initiating and taking to 
the rout anxiety (Harris et al., 2008; Bergman et al., 
2007). 

Despite the magnificent body of previous studies 
on excellence and indication of depression, most of it 
has not yet learned about the link between excellence 
and indications of depression. For example, few of the 
literature is available to know the answers to why and 
how social excellence and cyber pressure, excellence 
described by society is directly related to signs of 
depression. Present research begins for filling this 
knowledge gap by applying social isolation 
models.  (Hewitt et al., 2006). An updated imitation 
hypothesises that perfection is described but the 
community is associated with the origination of 
depression because it causes a break in the contacts 
with their cyber circle. Prior to discussing the social 
distancing model in depth, some historical knowledge 
is provided, including an overview of Fretts and 
Hewitt's (1991) multifaceted frame for trait excellence 
and a core summary of the existing studies on 
trait meticulousness and cheerless originations.  

Various models are there to define excellence in 
numerous ways by Dunkley et al. in 2006, and 
Stoeber and Otto in 2007. Social DM is based on the 
multi-dimensional model of Hewitt and Flett's (1991) 
about functional excellence. It makes a clear distinction 
between one's deliberately created and socially 
defined excellence, and this divergence has been 
considered important by numerous researchers 
(Sherry et al., 2008; Frost et al., 1990). Hewitt and 
Flett (1991) argue that excellence can be defined as a 
three-dimensional disposition attribute.  

Self-centred excellence, expecting excellence in 
some aspects or logical excellence, demands of 
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excellence from people, recognizing that others 
demand excellence from particular individuals. There 
is corroboration that such aspects are associated 
differently with different outcomes (Flett et al., 2007). 
The social disconnection model proposed by Hewitt 
et al. (2006) cites studies showing that socially 
prescribed perfection is associated with social 
relationships and social dysfunction (Hewitt and Flett, 
1993; Hewitt and Flett, 1991).  

In terms of trait perfectionism, it has been 
hypothesized that self-directed perfectionism and SPP 
perform vital and distinct characteristics in the 
origination of depression. A major observationally 
contribution to the theorem is that the association 
between ones-directed excellence and the origination 
of depression depends on performance aggravation 
and that people having a peak level of directed 
excellence are more easily victimized by the 
origination of depressive signs when exposed to 
performance stressors (Enns and Cox, 2005; Hewitt 
and Flett, 1993). Contrarily the factors that predispose 
individuals with high SPP use to the origination of 
depression are not easily understandable and require 
explanation, although SPP has been consistently 
associated with the origination of depression (Hewitt 
and Flett, 1993; Hewitt et al., 1996).  

In relation to the social distancing model, socially 
prescribed perfection causes the origination of 
depression by experiencing particular disconnection 
from a social circle (i.e., feeling isolated from others) 
or purposive distance creation from the public (i.e., 
actual broken or poor relations or uncomfortable 
exposure of crowd). Specifically, the social distancing 
model proposes that cyber isolation ponder the 
association between socially prescribed perfection and 
the origination of depression. Therefore, in SDM he 
assumes three central paths. 

That is, SPP causes the origination of depression. 
Socially prescribed perfection takes to isolation. This 
isolation causes symptoms of depression. The 
relationship between socially prescribed perfection 
and the origination of depression has been discussed 
above, we now consider his two remaining signalling 
pathways.  

Social excellence is associated with various states 
of relationship failure, as well as isolation, poverty, 
despair, matrimonial break and antagonism (Flett et al., 
1997; Hewitt et al., 2006). Based on these findings, 
SDM concludes that people under the height of social 
pressure victimize directly by social isolation because 

disorder in faith and mutual sensitivity affect their 
perception of people. For example, individuals with 
high SPP levels seem to have faith that cannot 
consistently meet unrealistic expectations of others 
and report feeling helpless in the face of their deem 
incapability to gratify their society (Hewitt & Flett, 
1991). These apprehensions are tangled too required 
by the desires for the acceptance and vulnerability to 
criticism that accompany social excellence. All-
inclusive, people with a high rate of SPP tend to be less 
likely to chronically feel disharmony and connected 
with others.  

Moreover, the social distancing model hypothesis 
proposes that social excellence is associated with 
objective involvements of isolation, likewise unusual 
social contacts and poor sibling relationships and family 
bonding. According to information, no studies have 
been conducted that show a transparent relation 
between social excellence and purposive isolation 
(splitting marital bond), but a strong base for the fact 
social excellence desires are directly related to 
antisocial attitudes (Habke & Flynn, 2002). Precedent, 
evidence suggests that individuals with high SPP 
develop maladaptive relationship designs that put 
them in peril of actual disconnection from social 
communities like ostracism (Hewitt et al. 2006). 

 
Life Style 

Lifestyle is defined by particular groups in various ways 
at the workplace and leisure behaviour patterns, 
belonging to one's pocket. This builds up the self-
conception and image of ones that in which way they 
look into matters of lifestyle. They have faith in owning 
their selves. Lifestyle is made up of inspiration, desires 
and aspirations and is affected by cultural values, family 
members and friends circle and society. 

In practice, the notion has proven to be durable 
and useful. 

In fact, it plays an important role in the story that 
people commonly call it 

 norms of society and behaviours. 

The commonly accepted definitions of 
innovations are new electronic appliances, new 
mechanisms, new merchandise, and new 
corporation. 

Innovation is when a new business model or new 
resources are accepted by the market, are successful, 
and make economic sense.  
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In other words, innovation changes or 
contributes to changing existing lifestyles. 

Shaping new lifestyles (promoting technology), 
existing lifestyles require innovation (technology pull).  

Revolutions in living style are set by native 
contributors or major adopters who set 
developmental deliverables and set up companies 
beaming on manufacturing appliances or providing 
services to make a handsome profit therefrom their 
innovation. 

 
E-lifestyle 

Scholars have defined this particular modern lifestyle 
as a product of the confluence of the web and 
communicative gadgets, leading to the procreation of 
ICT-enabled products and assistance. 

 
Methodology 

According to Easterby-Smith, Thorpe & Lowe, and 
Ying, the case study methodology is well suited for this 
study as it is exploratory in nature. 
Such research methodologies make it possible to 
investigate such social phenomena intricately and to 
focus on central elements that require an extension of 
research. Therefore, we cannot claim 
"exhaustiveness", and certainly neither "reproducibility 
nor complete generalization. Case studies were 
conducted using extensive applied literature Surveys 
and interviews. 

 
Case Study 

Various innovative lifestyle possibilities are revealed 
thanks to predictable innovations. This article covers 
E-Lifestyle over social media accounts, Smart Urban 
Lifestyle in the physical society that surrounds one, and 
knowledge-based lifestyle.   

Today, we live in an increasingly connected 
world, a global society of communication and 
exchange that causes deep cultural change and 
readjustment, a society largely shaped by globalization 
and the emergence of new technologies. Essentially, 
the changing global media landscape shapes young 
people's socialization processes, values and beliefs, 
and influences their decision-making in areas such as 
educational choices, employment and leisure.  
§ More than 4.74 b world wise users of Internet 

media 

§ Over 75% of the world's population aged 13+ 
uses social media. 

§ Over 93% of internet users are social media 
users. 

 
Conclusion 

As facts and figures conclude the major segment of the 
world's population. Above mentioned social media 
statistics show that the gross population is the 
consumer of the internet and 93 % of internet users 
are addicted to social media applications. Literature of 
concerned studies states that youth is used too to 
scrolling up and down social media feeds. Social 
learning theory postulates that society affects the 
attitude, norms and behaviour of people. Under the 
frame of this theory, social media consumers not only 
learn from the cyber content but also get pressure of 
winning the social race of rating in the form of likes, 
shares, following and subscriptions. As the social 
application has become a source of income too, and 
this originated a competitive environment among 
social media consumers to be the most wanted face of 
the cyber screen. Along with that 1/3 population of this 
global village is under the effect of cyber activities. 
Socially prescribed perfection is defined as the wanted 
content or most viral things in terms of social media. 
Social excellence is associated with various states of 
relationship failure, as well as isolation, poverty, 
despair, matrimonial break and antagonism (Flett et al., 
1997; Hewitt et al., 2006). Based on these findings, 
SDM concludes that people under the height of social 
pressure victimize directly by social isolation because 
disorder in faith and mutual sensitivity affect their 
perception of people. For example, individuals with 
high SPP levels seem to have faith that cannot 
consistently meet unrealistic expectations of others 
and report feeling helpless in the face of their deem 
incapability to gratify their society (Hewitt & Flett, 
1991). 

Race of social perfection put people into 
drowsiness. Social media influencers may put negative 
or positive content as well. They start to pretend to be 
perfect and take themselves into a fantasy. 
Expectations of high, innovative and luxurious take 
them towards social pressure that unconsciously 
originates depression. 

 
Recommendations 

§ Unrestricted use of social media should be 
avoided. 
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§ Authorities should plan hours for cyber 
activities. 

§ Strict cyber laws should be implemented for 
the content that ethically or morally is off. 

§ Social influencers should be registered and 
their content should be under sensor by social 
experts.
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